
MARKETING

From your market research answer the following points about your customers:

Segment 1: Who are they?

What motivates them to buy?

Segment 2: Who are they?

What motivates them to buy?

Segment 3: Who are they?

What motivates them to buy?



Segment 4: Who are they?

What motivates them to buy?

OUTLETS: Where do they buy now? (e.g. catalogue, supermarket, internet)

PERCEPTION AND IMAGE: What are they buying? (e.g. luxury, youthfulness, sex appeal)
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